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Ara Bike Roads
EEL strategies & systematical changes to attract people

DESIGN

BACKGROUND
The target location is known as “Kyung-In Arabatgil” ( ) 
and it is a canal that connects the Yellow Sea and Han River via 
Incheon and Gimpo. The original purpose of the canal is to minimize 
the casualties caused by floods, and to shorten the route of ships for 
energy saving and efficiency. In 1995, the project opened up to pri-
vate investment for commercial purposes and a bike road was there-
fore installed along the canal, a construction which was completed 
in 2011.

The bike road of Kyung-In Arabatgil, or “Ara Bike Road,” is part of 
Korea’s 4 Rivers Cross country Cycling Road, which connects 
Incheon, Gimpo, Seoul, Busan, Yeoju, etc. The Ara Bike Road 
stretches about 18.42km, and along the bike road stand 8 tourist 
spots known as the Soo -Hyang 8 sights ( 8 ). The bike road is 
also accessible from two subway stations Gum-Am and Gye-Yang 
stations which are near residential complexes.

ANALYSIS OF CURRENT SITUATION

The current Ara Bike Road has a number of problems that make it 
unattractive. 
 

First, the current bicycle rental centres are not connected systemati-
cally. Also, the rental centres are limited within the Ara Bike Road, 
not connecting with adjacent areas. 
 

Second, even though there are many subway stations along the Ara 
Bike Road, it is not that easy to reach the location.
 

Third, compared to the investment, it is not effectively advertised. All 
the advertisements are cliched or far-fetched. 
Thus, only few people visit the Ara Bike Road. 
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CONCEPTS

Family- Targeted

Automatic Bike 

Rental System

EEL strategies 

Advertisement

Eye -
catching

Exposure

Linking

Targeted places : Hubs, subways 

Panoramic posters & advertisement

Connection with proximate cities

EEL strategySummary

Lack of Bike Road Identity
solved with a logo

Prototype 2: Poster

EXPECTED OUTCOMES

Prototype 1: Photo Label

Minimize

inconveniences

Boost the 
tourism with 
adjacent cities

Rental Center 
infrastructure

WIN-WIN
Economic

Environmental 
effectiveness

Prototype 3: Advertisement for Moving Walks

In Practice

Ripple Effects

Increase in number of bicycle riders, which leads to
    less energy consumption

Maintain about 3.5 million people in the area

Financial efficiency: divided costs between Incheon 
    and proximate cities
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BACKGROUND
Before Songdo became a city, most of its land 
was usually a sea. Many fishermen supported 
their life with fishery, until the city construction 
began. As more lands developed, fishermen 
lost their property and production. In return, 
they received a small piece of field from the 
government. However, the fact that fishermen 
lost their job is tragic and makes them harder 
to live. Also, fields are next to a public park, 
where people rarely walk.

HOPE HARVESTER- Chae Wook Lee, In Seop Chung, 
Ye In Jo--, Ji Eun Park, Sung Hwan Hwang

Built Urban Agriculture in Songdo City.
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<figure 1>

KIOSK - A technology device that you can reserve and pay for farmland.

AGRICULTURE SHOP

PROTOTYPES AND DETAIL

To improve Songdo’s atmosphere 

that is currently “cold”warm
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-A shop that provides farm tools and seeds.
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ASSOCIATION 
Idea Sharing and Socializing
RENAI송CE - Eunseo Moon, Kyu Won Kim, Jun Woo Choi, Seo Yoon Kim, Seung Hoon Bae

BACKGROUND

ANALYSIS

CONCEPTS

DESIGN
DETAILS

PROTOTYPES

3 Districts in Incheon:

Chungra: Tourist Attraction 
Youngjong: Incheon International Airport
Songdo: International Business-Centered City

GCF is held at i-Tower, Songdo.

- businessmen, UN officers, and Songdo resi-
dents will gather at ONE place

FUN

HUMANITY

FLEXIBILITY

-creating positive atmosphere 
-growing business interaction

Eric Carver (51)
 a firm clerk from UK

Kiara Brown (32)
an UN offcier from US

FUN

RELATIONSHIP

WORK

MOTIVATION

-building long-lasting and healthy relationship
-building quality-like enviornment

-promoting comfortalbe and pleasant environment

Incheon International Airport to i-Tower. 
-an easy way to visit i-Tower for people coming from 
the airport

1 YEAR TIMELINE

ORDINARY PERIOD ADVERTISING PERIOD FESTIVAL PERIODERTISING P

color variation according to 
staying number of people

chances to promote 
private business

particular visuality of 
special season

ex)Christmas, GCF

FINAL IMAGE
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To develop and organize our concept, 
we visualized our ideas by using post-it memos 
and simply writing our ideas on what this concept 
should be. 
Then, we categorized the post-it memos and 
re-placed them in a diagram. 
There were 4 categories :  ‘social’ and ‘events’ on the 
x-axis, and ‘concrete’ and ‘abstract’ on the y-axis.

2. Analysis

3. Concept 

events

abstract

social

lay outconcrete

central park

dawn to dusk

inclusive

sensory delightmusic festival

sunday afternoon

experience

communication

sound light water

Our basic concept is to use sound, which then produces images using light, which then is 
reflected upon water to create visual image. 

 Chulsu & Anna 
    Junmo Choe, Kyung-Ryun Cho, Daeun Kim, Jeong-Yoon Kim, Jae-Joon Kim

MHz : Megahertz

1. Background
For the Incheon Project, we decided to choose Central Park as our main site,
because a ‘park’ is where people come, regardless of their nationality or race, to 
simply enjoy the atmosphere of a park. 
As a tool to help people to empathize with each other, we decided to utilize 
3 elements :  sound, light and water. 
By combining these three elements, we wish to establish a sense of kinship 
among people with the layout that we have designed. 

4. Design Development

The equal sign in the middle of the hemisphere delivers the mes-
sage saying that ‘we are all the same.’  For the each divided section 
of the equal sign, there will be the picture of people from different 
nations.

The Hemisphere (land mark prototype)
5. FINAL

The small area right outside the hemisphere will be 
a small pond for the lighting effect. A glimmer of light 
will be shooting out from the center of  the hemisphere.
This will better show the equal sign by being reflected 
upon the small pond of water for more visual effects.  

The Lake(Day & Night)
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